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Clicks and

GOOQ'E Search Console Q, Inspect any URL in "https:/luluclothes.com/"

https://luluclothes.c.. ~ Performance

Overview Searchtype:Web /#  Date:last1i2months #  + New
Performance

URL inspection

Total clicks [+] Total impressions [] Average CTR

421K 295K 1.4%

Pages
Video pages
Sitemaps

Removals

erience

Page Experience

Last 1 Year data



Traffic

All accounts > https://luluclothes.com/

.l' Analy‘tics luluclothes.com - Q, Try searching "Users overview"

A | Fercnshanenot @ +  Useracquisition: First user default channel group @ ~ '+  wsti2monns Mar 17,2022 - Ma

Realtime Compare: Mar 18, 2021
@ "‘*M.H‘ “'I laﬁu Mﬁq‘»’*ﬂ#“m*«»#'” Ni"‘“

.u_l e
Life cycle 01
@ Apr J ul Oct .}an 0 2K

~ Acquisition @ Organic Search @ Direct @ Paid Search @ Organic Social @ Referral ® Last 12 months @ Preceding period (ma

@ Overview

Search... Rows pe|
User acquisition Q i

Traffic acquisition First user defa... channel group ~ <+ 4 New users Engagement

~ Engagement C SHOW ALL ROWS

Overview ; ; 58.66% 0.80
vs. 1,173 vs. 869 vs. 49 4% vs. 0.74

Events
t 787.47% T 857.19% Tt 18.73% T B.55%

Conversions ;
Organic Search

Pages and screens

Mar 17, 2022 - Mar 17, 2023 5,191 4,580 67.56%

Lanching page Mar 18, 2021 - Mar 18, 2022 758 425 46.65%

» Monetization '
% change 584.83% 977.65% 44 82%

Last 1 Year data



NEW USER ENGGAED SESSION
INCREASED INCREASED BY
BY 787.47% 857.19%

ENGAGEMENT
RATE INCREASED
BY 18.73%
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Keyword

Sr. Rankin
Keywords
No. 0
: wholesale toddler boutique .
clothing
2 wholesale kids boutique clothing 6
3 kids boutique wholesale 0
1 wholesale girls clothing 7
5 wholesale childrens boutique 8




Revenue increased by 44%
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Challenges and

WITH SO MANY WEBSITES ONLINE, IT CAN BE
CHALLENGING TO STAND OUT FROM THE COMPETITION AND RANK
HIGHER IN SEARCH ENGINE RESULTS PAGES (SERPS).

SEARCH ENGINE
ALGORITHMS ARE CONSTANTLY CHANGING, AND KEEPING UP WITH
THESE CHANGES CAN BE A CHALLENGE. SEO PROFESSIONALS MUST
STAY UP-TO-DATE WITH THE LATEST ALGORITHM UPDATES AND
ADJUST THEIR STRATEGIES ACCORDINGLY.

TECHNICAL ISSUES SUCH AS BROKEN LINKS,
SLOW PAGE LOAD TIMES, AND INCORRECT INDEXING CAN
NEGATIVELY IMPACT SEO EFFORTS.

SEARCH ENGINES PRIORITIZE HIGH-
QUALITY, RELEVANT CONTENT. CREATING CONTENT THAT
SATISFIES BOTH SEARCH ENGINES AND USERS CAN BE
CHALLENGING.

THE ULTIMATE GOAL OF SEO IS
TO INCREASE WEBSITE TRAFFIC BY IMPROVING SEARCH ENGINE
VISIBILITY AND RANKINGS.

SEARCH ENGINES PRIORITIZE
WEBSITES THAT PROVIDE A GOOD USER EXPERIENCE. OUR AIM TO
IMPROVE WEBSITE USABILITY, SPEED, AND DESIGN.

OUR SEO EFFORTS ULTIMATELY LEAD
TO MORE CONVERSIONS, WHETHER THAT MEANS SALES, SIGN-UPS,
OR OTHER DESIRED ACTIONS.

BY CREATING HIGH-QUALITY CONTENT
AND BUILDING BACKLINKS, SEO CAN HELP ESTABLISH A WEBSITE
AS AN AUTHORITY IN ITS INDUSTRY.
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CONTACT

info@mediasearchgroup.com
Mediasearchgroup.com

+91 7303690405



